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Programil Erasmus+

e Pjesémarrje né njé program Erasmus+ online (Gjermani)

e Kohézgjatja: 6 muaj

e Bashképunim ndérkombétar dhe akademik @
e PErvojé unike né mjedis virtual dhe kérkimor

RSl Frasmus+
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Tema Kryesore e Programit

e “"Albania: Cultural Exchange as the Foundation for a Sustainable
Future”

e Shkémbimi kulturor si bazeé pér zhvillim té géndrueshém
e Ndértimiiurave mes vendeve dhe kulturave

e Mésim pérmes dialogut dhe bashképunimit



Struktura e Programit

* ;takime online me té gjitha grupet pjesémarrése

Cdo grup kishte:

eaq . Komunikim i
Q€llime té garta vazhdueshém mes

kérkimore anétaréve t& grupeve




Fokus ne.

Te ma e G| U pit 6 Marketingun e turizmit

Pérfshirjen e aktoréve
lokalé

"Tourism Marketing & Stakeholder
Engagement in Albania”




Bashképunimli me Studentét
Gijermane

e Bashképunim me studenté nga Eberswalde,Gjermani

e Ndértim 1 migésive té forta gjaté 6 muajve

e Shkémbim kulturor, akademik dhe personal

e Puné ekipore ndérkulturore




Projekti i Pare Shkencor

e Realizuam projektin toné té paré shkencor

® Pérvojé shumé e vlefshme akademike

e Ndihmé e madhe pér pérgatitjen e temés sé diplomeés
vitin e ardhshém

‘  Siguri dhe pérgatitje akademike
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\/izita né Shqgipéri (Prill)

e Studentét gjermané vizituan Shqipériné pér i javé
e Vizituam disa gytete shqiptare

Realizuam:
Kérkimin né terren
Intervista dhe analiza praktike
Forcuam bashképunimin dhe njohjet personale



Finalizimi i Projektit (Qershor)

1 jave intensive pune dhe bashképunimi
Finalizimi i projektit kérkimor
Organizimi i njé konference

Prezantimi i projekteve né ditén e fundit



Albania-Research-Students
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Suela

How discusses
and presents
Albania itself

in the country

Internal . Tourism Marketing and Stokeholder En

Vlew + Branding Albania as a Sustainable Destination
* Promote eco-tourism (hiking in Valbona, agritourism in Berat)
* Highlight cultural experiences (folk festivals, artisan crafts)
*» Use influencers and soclal media to showcase responsible travel
* Bullding Collaborations:
* Support local businesses with eco-friendly incentives.
+ Partner with international organizations (UNESCO, EU) for funding and training
* Develop sustainable tourism policies with government and stakeholders

Z. Tourism Infrostructure and Accessibili

* Challenges in Rural Areas:

* Improve transport links to remote areas (Theth, Valbona)

« Encourage green lodging with renewable energy.

+ Implement better waste management and recycling systems.
* Accessibility for Diverse Travelers

* Improve wheelchair-friendly infrastructure and transport.

+ Offer accessible tours (e.g., Berat Castle, Lake Ohrid)

+ Use digital tools for virtual tourism and multilingual guides

With these improvements, Albania can strengthen its position as a sustainable and
inclusive destination
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STAKEHOLDER ENGAGEMENT
IN ALBANIA

RESEARCH QUESTION:
CAN ALEANIA BECOME A SUSTAINABLE TOURISM DESTINATION DESPITE
LIMITED PUBLIC KNOWLEDGE, IF SUPPORTED BY EFFECTIVE MARKETING
STRATEGIES AND ACTIVE STAKEHOLDER ENGAGEMENT?
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Ctarée Mé Meéesoil Ky Program

e Bashképunimi ndérkombétar pasuron mendimin kritik
e Shkeémbimi kulturor krijon mirékuptim dhe migési
e Kérkimishkencor éshté mé i forté kur béhet né ekip

Arsimi ndérkombétar pérgatit pér te ardhmen



Pse duhet te zgjidhni Erasmus +

Erasmus+ nuk éshté vetém njé program éshté njé pérvojé ge:
* Ndérton karakterin

* Njé hapivogél pér studimet, njé hap i madh pér té ardhmen time
akademike dhe personale

RSl Erasmus+

Enriching lives, opening minds.



Faleminderit!
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